CRISIS COMMUNICATIONS: FIRST STATEMENT MESSAGE TEMPLATE
Every minute counts in emergencies and a brief, accurate update gives your organization the lead on your own story. Also, this gives you additional time to prepare a more in-depth statement, if needed.
1. [Introduction such as] “This is an important [crisis type] message” from [spokesperson] [title] of [your brand]. 
2. [bookmark: _GoBack]We are working with public officials [emergency, public health, etc.] in response to [describe incident including time and location]. 
3. At this time, [provide empathy response with people focus] and [relevant data facts].
a) [Values statements reflective of your mission such as …] or
b) We do not know the cause or other details about the incident.
4. We ask that you [describe actions of empowerment audience can take]. 
5. Local officials are investigating and will work with [resources such as your brand leadership and/or state and federal officials] to provide updated information as soon as possible. 
6. Stay informed through our website and social media channels, in addition to [media outlet(s)].
a) [When more information is known, additional messages could be added about specifics and where to go for more information. Adapt this to each high priority crisis type.]
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